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NEWS IN PICTURES
Barcelona, 02 August 2016
Opening
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Areas opens a SantaGloria and an Arrese pop-up store at Bilbao Airport
Areas has today opened a SantaGloria outlet at Bilbao Airport. The concept, adapted to offer a variety of products that satisfies the airport’s passengers’ needs, features an extensive range of sandwiches with special fresh-baked breads and a wide variety of top-end pastry goods. 
The outlet is designed to become a stopover or a place to stay during a trip, a transit area and meeting point and a great way for passengers to relax en-route to their flight. All in a welcoming setting with personalized service, committed to quality and SantaGloria’s expert knowledge of bread and pastry-making.
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The outlet joins the opening on 28 July of a pop-up store from Arrese, one of the city’s most emblematic bakeries, at Bilbao-Loiu Airport. The space, where travelers can find different types of coffee, baked goods, pastries and truffles, is the ideal spot to sample the best confectionery the city has to offer. It allows travelers to discover the products of one of the leading Basque bakeries through its artisan confectionery that still enjoys the same quality which swept it to fame in the mid-19th century.
Areas, the food and beverage and travel retail leader, was in May awarded the management of five outlets at Bilbao Airport for a period of eight years. With this concession, Areas become the leading food and beverage operator at the airport. 
About Areas
Areas is one of the world's leaders in Food&Beverage and Travel Retail, posting €1.679 billion of revenue in 2015. A global food and beverage concessions brand of the Elior Group which receives more than 330 million customers each year in its 2,200 outlets in 12 countries in Europe, USA, Mexico, and Chile. 
As a benchmark food and beverage operator in the world of travel, focused on quality for more than 45 years, Areas operates at large and small communication hubs around the world (airports, train stations, highway travel plazas), as well as key points at exhibition venues and leisure centers.
Concerning its culture of operational excellence, Areas has in-depth know-how of travelers' needs and the most extensive array of food and beverage concepts on the market, allowing it to always offer a perfect combination adapted to the 900,000 customers it receives on a daily basis.
For more information: http://www.areas.com    Areas on Twitter @Areas_ES 
About Elior Group
Founded in 1991, the Elior Group, a world leader in food and beverage and services, has today become the key player in the corporate, teaching, health, and tourism sectors. 
In 2014-2015, the Group posted turnover of €5.674 billion in 13 countries. Each day, its 108,000 employees attend 4 million customers in its 18,600 restaurants and points of sale. Its mission consists of attending and caring for each one of them with food and beverage solutions and personalized services for an innovative customer experience.
Elior Group, which is particularly attentive to its responsibility as a business, has been a signatory to the United National Global Pact since 2004. The professionalism demanded of its teams and its daily commitment to quality, innovation, and the best possible service can be clearly seen in its motto "Time Savored".
For more information, visit the website (http://www.eliorgroup.com ) or follow us on Twitter (http://twitter.com/Elior_Group/@Elior_France / @elioruk)
Press contacts:
Victor Palacio – v.palacio@romanyasociados.es 
María Martínez – maria.martinez@romanyasociados.es
934 142 340.
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